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Normas de la sala

Podéis interrumpir, preguntar... en cualquier momento.

Estas en un espacio libre de juicio.

}}I Tras la sesién, enviaremos las diapositivas y la grabacién.
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@ Esta pantalla saldrd cuando os pidamos participar.

r Nos encantaria conocer vuestras opiniones en el chat.
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PP Evidencia ditrendia

P40. ;.Como valoras que las marcas, tiendas fisicas o ecommerce adquieran un compromiso con proyectos sociales y de medioambiente?
(% respuesta simple)

48 7

Creo que deberian involucrarse en cuestiones sociales Me parece bien, siempre que no se vea incrementado Meda Ns/
y medioambientales el precio del producto o servicio igual Nc

Il Estudio de Marketing Relacional - Fuente: Mediapost — 2020
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P41. ;Sabes si las marcas que sueles compras colaboran con estas iniciativas? (% respuesta simple)

-a
v

Il Estudio de Marketing Relacional - Fuente: Mediapost — 2020

Si, soy consciente (21%)

No, por lo general desconozco si las marcas que compro
tienen alglin compromiso o proyecto social (30%)

No, pero me gustaria conocer los efectos
reales de sus acciones (29%)

© 6 o O

No me interesa (5%)

Ns/Nc (15%)
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A €100 Billion mobilization between 2018-2025 BBVA

Transition to a low carbon
economy

Financial inclusion & entrepreneurship

@?

Lending to underserved

o

€70
BILLION

Green lending to companies &

s Lending to vulnerable microentrepreneurs
institutions

€18
BILLION Lending to women entrepreneurs

Green bonds intermediated as

bookrunner New digital business

Impact investment

1 m‘"' 5 m""’
LY g

Project & corporate lending in education, health & affordable
housing | |

Energy efficiency, water & waste
management & solutions for
SMEs & individuals

Green investment funds & equity

snm 1 ?am

7|

Social bonds intermediated as bookrunner
Social investment funds & equity
Agribusiness lending under sustainability criteria
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Allianz () CASE STUDY:

GOJEK & ALLIANZ
DIGITAL PARTNERSHIP
OPENS ACCESS TO
MASS MARKET

The partnership initially started with a
voluntcml health insurance plan lounched to
GOJEK drivers and family members in 2016.
It offers an affordable premium rote[ot €0,20
per day, paid daily through GOJEK's own
e-wallet, enabling easy access to affordable

quality healthcare.
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The world’s first
credit card
with a CO2-

emission limit

Everyday Climate Action

Global Climate
United Nations Climcte Change
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| am taking responsibility for every transaction
I make to help protect the planet.
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Transaction denied!
You've reached your CO2 emission limit.
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Great!
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PP Evidencia

Greece
Poland
France
Turkey
Germany
Hungary
Croatia
Sweden
Portugal
Spain
Austria

0% 5% 10% 15% 20% 25% 30%

Penetracién de bloqueadores de publicidad en algunos paises - Fuente: Reuters Institute for the Study of Journalism / Statista — 2019

35%

40%

42%

45%
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Killing Your Television
TV commercials and other traditional ads are losing ground

B Change in global ad revenue in 2019

Digital Out-of-home Traditional
(billboards) television

Source: Magna

Publicidad por medios en el mundo - Fuente: Magna/Bloomberg — 2019
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69% = —_—
57% 68% 57% 58%
54%
48% 48%
42% 42% 41%
I I I 37%
us UK Germany Denmark Sweden Norway Finland

. Would stop watching content on Netflix if Netflix introduced commercials

. Would stop watching content on Netflix if Netflix introduced commercials while lowering the subscription price

Usuarios de Netflix que se darian de baja si ponen anuncios - Fuente: AudienceProject — 2019
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TO WATCH THAT
8-SECOND CLIP, ENJOY
THIS 60- SECOND AD.
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RETARGETING
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BLOCKERS? N

SELF-RIGHTEOQUS
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It's us off the telly. Doing a bank.
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Offer “clean products”

Provide products with health and wellness benefits
46% 23%

Are sustainable and/or enviromentally responsible
23%

|
I

Support recycling

44% 24%

User organic ingredients

Very Moderately . Slighty or
important important not important

Informe: Meet the 2020 consumers driving change - Fuente: IBM Institute for Business Value — 2020
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World’s Simplest Brands - Fuente: Siegel+Gale — 2018-2019

Global

Internet search
Electronics
Internet retail
Appliances
Retail grocery
Restaurants
General retail
Hotels

Travel booking

Fashion retail

950

756

753

740

736

689

670

614

606

587
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Global

15 . Retail banking

Health insurance
General insurance

World’s Simplest Brands - Fuente: Siegel+Gale — 2018-2019
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Getsupport @ Login §

Liberty Mutual. = o

INSURANCE

Select a product to start and save an
instant 12% or more

Auto Home

Renters Condo

Or call 1-800-295-2723 for a quote

Access your policy

l Login ’

N Create your account ‘

-
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Personal Insurance Business Insurance About Liberty Mutual Getsupport @ Login &

leerty Mutual. Shop Insurance v Customer Support v Claims v Resources v o)
INSURANCE

Quote online and get an instant 12%
or more off your price

Select a product to start your quote

= €. [k

Auto Home Renters Condo

Or call 1-888-438-9089 for a quote
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“EVO,

Los asistentes virtuales

SCUANTO

a los que les decimos

ME GASTE

qué tienen que hacer exactamente

ANOCHE?”

no siempre tienen voz femenina.
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Extremely smart

Ein Stick Sicherheit.

Amazon Alexa speaks For us

T e AT o
' Activate Alexa Skill

-

Y v .

Schuts _|

= o : .
e Sy '(/glﬂ"cnfcmr w éc‘cn.
;',Y_.‘{‘ — J —

You ate here: Home > Service

Talk to Amazon Alexa about your insurance "Alexa, open the Bavaria Chamber of
now Insurance" *

Experience the insurance world of the future today. Now you can talk about
your insurance with Amazon Alexa. Activate the skill (translated ability) of the
Insurance Chamber of Bavaria in the Alexa Skill Store. This way, you can
integrate topics relating to your insurance into your everyday life with even
greater ease, For example, say: "Alexa, ask the Bavarian Chamber of Insurance -
about my pension.” And Alexa will answer you.
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» Evi d en Ci q The experience and expectation gap Cgl. t|:It [ﬁengd |nda
Airlines D ®

i ________ Banking — ‘ "_""""""‘ ______
i Investments . ‘

Software . .

Technology [&] [ ]
Restaurants . .
Hotels ' .

Sports . '
Media . .

20% 40% 60% 80%

. Level of Satisfaction . Level of Importance

Q: When it comes to making purchase decisions, how important is customer expenernice in
each of the following industries? Generally speaking, how would you rate the customer
expenience in each of the following industries today?

Source: PwC Future of Customer Experience Survey 2017/18
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Seguro que te gusta o

ENVIAR FOTOS

Puntuacién para tus dltimos 20 trayectos.

Necesitamos que hagas una serie de fotos con
tu moévil y nos las envies para que podamos
formalizar tu péliza. Esto incluye fotos de tu
coche desde diferentes dngulos, tu carné de
conduclir, el permiso de circulacidn y la ;':::';1;’:’5 +8.10 _
tarjeta de inapeccion téaonica.

Ademads, de manera opcional, puedes enviarnos

Lunes 3 de julio

una captura del certificado de no VELOCDAD RUAVIDAD Yo
siniestralidad de tu compaiiia anterior, +7.14 +8.22 +9.1
- VISTA LATERAL CONDUCTOR m
Miércoles 28 de junio

) !
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No puedo mas
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Ventas Propias

@® MercadoTotal

@ Inversién Publicitaria

-10
ler 20 ler 2¢ ler 20 ler 20 ler 2¢ ler 20 ler

Sem. Sem. Sem. Sem. Sem. Sem. Sem. Sem. Sem. Sem. Sem. Sem. Sem.

2014 2015 2016 2017 2018 2019 2020

indice Expectativas Direccién Marketing-IEDM - Fuente: Asociacion de Marketing de Espafia — 2019
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PP Evidencia

Evolucion numero de oficinas (entidades de depésito)

BT e N
7 C_-402% D
50.000 -
45.662
45.000 -
40.000 -
35.000 -
30.000 -
25.000 [} 1 1 1 1 | 1 1 [} 1

2008 2009 2010 2011 2012 2013 2014 2015 2016

Evolucién oficinas bancarias. Fuente: Tatum a partir de datos del Banco de Espaiia — 2018

2017
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Disruptability Index Industry Sector Matrix - 2018 results

0-1 scale (1 = most susceptible/disrupted)

0,80

-
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SUSCEPTIBILITY TO FUTURE DISRUPTION

Matriz de disrupcion por sectores. Fuente: Accenture Research Disruptability Index 2.0 — 2019
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& GEICO | 1) BrandStudio

” THE GET IT
TOGETHER
PROJECT

One entrepreneur gets a crash
~# -Gourse in-managing money -
for her wellness business
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Designed For
Jemonade Social Impact

MAYA
L2 2 2 &

Morning! I'm Maya. Let's get

YOU SOMe groat insurancs
The World’s First ’
Peer To Peer Insurance e i o b

CHOOSE A CAUSE

- ~ o . J Fight poverty in NYC
150 Broadway, New York ? Help NYC Women in Need

Support NYC's Bravest

powered By A' Help Solve Hunger In America
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SPAIN digital marketing trends

Recursos adicionales

Cdémo el sector financiero puede ayudar a gestionar la incertidumbre

Sostenibilidad en el marketing del sector financiero y asequrador

Expectativas de la direccidon de marketing de banca y sequros para 1er semestre 2020

Conoce lo que hay detrds de Valora View de BBVA

Cdédmo dar una gran experiencia cliente multicanal — Caso Direct Sequros

Suscribete para no perderte nada
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