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8:30h RECEPCION DE ASISTENTES

KXW BIENVENIDA AL FORO MKT-EFA

@ Oscar Herencia N MetLif
VP South of Europe & General Manager Spain and Portugal, METLIFE etlite ¥
[ Maria Sanchez del Corral m e :
Presidenta, ASOCIACION DE MARKETING DE ESPANA DEA
B Fernando Rivero ditrendia

CEO, DITRENDIA

@SXZI] B COMO USAR LOS DATOS EN TU ESTRATEGIA: EL CASO DE VALORA VIEW #REALIDADAUMENTADA
) Gabriel Gonzalez Gil
Data Strategy Director, BBVA BBVI\

B3 Noelia Luque Miranda
Digital Marketing Manager, BBVA BBVA

@SB W SMART DATA DRIVEN MARKETING: POR UNA SEGMENTACION NO CONVENCIONAL
B Jose Luis Ortega .
Partner Director Global Financial Services, AVIOS

@RUAIIN COMO ALINEAR MARKETING Y VENTAS A PARTIR DE LOS DATOS: SALES ENABLEMENT

@ carlos Martinez @ BECKMAN
Global Sales Enablement - European Leader, BECKMAN COULTER COULTER

@RI LOS NUEVOS ACTORES: FINTECH, INSURTECH

B Gonzalo Camifia

CEO, OPSEEKER PpSeeker
[ Maria Rodriguez -

Chief Marketing Officer, HOUSELL nousell
@ Alfonso Sainz de Baranda

Chief Growth Officer, BNEXT BNXT
@ Ricardo Sanchez = click

CEO, CLICKSURANCE ‘ surance
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https://www.linkedin.com/in/msanchezdelcorral/
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https://www.linkedin.com/in/gabrielgonzalezgil/
https://www.linkedin.com/in/noelia-luque-7067aa8/
https://www.linkedin.com/in/jose-luis-ortega/
https://www.linkedin.com/in/carlosmartinezjaime/
https://www.linkedin.com/in/gonzalocaminaceballos/
https://www.linkedin.com/in/mariarodriguezjuez/
https://www.linkedin.com/in/alfonsosbla/
https://www.linkedin.com/in/ricardo-s�nchez-s�nchez-26618a12/

11:00h PAUSA CAFE-NETWORKING

@R EFEITN MESA DEBATE: COMO GENERAR EXPERIENCIAS CLIENTES MEMORABLES

@3 Isabel Jarrega

Consumer Excellence & Business Transformation Director, TOYOTA ®TOYOTA

@ Manuel Sancho
o

Head of Customer Experience, BANCO SABADELL Sabadell

@ Guillermo Calderén é?g-
. L, . =S|

Director Customer & Distributor Experience, GENERALI GENERALL
@ Nieves Malagén

Head of Customer Propositions, AXA AN

@SR PH N EXPLOREMOS LA VIDA JUNTOS: EL REPOSICIONAMIENTO DE UNA MARCA

[ Patricia Jiménez

Directora de Marketing & Comunicacién Iberia, METLIFE . MetLife

@SRFEIN COMO CONVERTIRSE EN UNA MARCA CON ALMA

B Alfonso Fernandez

Director de Marketing & Comunicacién Corporativa, SAMSUNG SAMSUNG

@SR PR DE CMO A CEO: EL CASO DE EVA IVARS

B Evalvars

Directora General Espafia, ALAIN AFFLELOU ALAINAFFLELOU

@REX]Y MESA DEBATE: EL FUTURO DEL MARKETING

B Evalvars

Directora General Espafia, ALAIN AFFLELOU ALARAFFLELOU

B Patricia Jiménez

Directora de Marketing & Comunicacién Iberia, METLIFE A MetLife

B Alfonso Fernandez

Director de Marketing & Comunicacién Corporativa, SAMSUNG SAMSUNG

14:00h FIN DE LA JORNADA
s
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- b



https://www.linkedin.com/in/isabel-j�rrega-marqu�s-56953a4/
https://www.linkedin.com/in/manuel-sancho-mu�oz-verger-44482122/
https://www.linkedin.com/in/guillermo-calderon/
https://www.linkedin.com/in/patriciajimenezmorente/
https://www.linkedin.com/in/alfonso-fernandez-iglesias-aa5b656/
https://www.linkedin.com/in/evaivars/
https://www.linkedin.com/in/evaivars/
https://www.linkedin.com/in/patriciajimenezmorente/
https://www.linkedin.com/in/alfonso-fernandez-iglesias-aa5b656/
https://www.linkedin.com/in/nievesmalag%C3%B3nluesma/
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